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Introduction to Chelmsford Hockey Club

Chelmsford Hockey Club has over 300 active playing members, spanning an age range of over 60 years. In the thriving youth section, there are many children aged 10 and under while, at the senior end of the Club, the Evergreens veteran side has three players aged over 70.

Pride of place at Chelmsford goes to the Ladies 1st XI, four times National Indoor Champions in the last five years and ever present at the upper levels of the outdoor National Premier League, along with the Mens 1st XI, who, in the 2003/2004 season, were promoted for the first time to the English National Hockey Premier Division. 

Until recently divided into two clubs, early records show that both Ladies and Men’s sides were founded in 1898, giving the perfect excuse for extensive centenary celebrations to be held in 1998. However, for most of the 20th century, the clubs went their separate ways and only joined forces again in 1971(as part of the newly formed Chelmsford Sports Club) at their newly-built ground of Chelmer Park. In 1987, the Youth Section was formed and now comprises over 100 playing members.

It was appropriate, therefore, in the Centenary Year of 1998, for the separate clubs to be dissolved and be immediately reconvened as the Chelmsford Hockey Club. This appeared to be the catalyst to strive for even greater achievements. Foremost amongst these was the further development of the (re-named) Chelmsford Hockey Centre as a top-quality sports ground commensurate with the demands of National League hockey, not to mention being a venue of choice for fixtures at national and international level, such as the England v Japan match played in late 2003. 

Much of this would not have been achieved without the benefit of a close partnership with Chelmsford Borough Council for over three decades, latterly enhanced by the support of Sport England and the National Lottery. The end result is a much-envied sports facility, with a well-equipped clubhouse, excellent changing rooms, a newly-resurfaced sand-base all-weather pitch and a world-class water-base all-weather pitch. This permits the happy coexistence of National League Hockey with lower level club hockey, played in regional and local leagues, and the nine or so youth teams (which are involved in their own competitions). This means that the Club and its pitches are in use four evenings a week and for most of the weekend throughout the season. 

Quite naturally, Chelmsford Hockey Club’s success on and off the field has bred individual successes and a long list exists, covering all age groups, of members with representative honours at county, regional and national level - a telling tribute to the substantial investment by so many people and so many organisations in the past and the present that has helped to provide such a superb platform for the future at Chelmer Park.

This, in turn, has attracted sponsorship in various forms from many individuals and organisations, all pleased to play a part in reinforcing the success of the Club at all levels. From the simplest form of sponsoring match-day balls (or the event itself) to the season-long financial support of one or both of the National League sides, there are plenty of opportunities for sponsors of all sizes to participate in the ongoing success story that is Chelmsford Hockey Club.  

Chelmer Park and its facilities

Chelmer Park is located in the south-east of Chelmsford, the County Town of Essex, which itself is situated some 30 miles to the north-east of London. The ground is readily accessible by car or coach, being around a mile from the A12 trunk road with its links to other parts of the country via the M25, M11 and A14. Stansted and London City airports are easily within one hour’s driving distance, whilst the port of Harwich, with frequent ferries to different ports in the continent of Europe, is just over an hour away. Good public transport links to Chelmsford, by rail and road, also exist from these locations.

The town of Chelmsford itself provides a variety of good and reasonably-priced facilities for accommodation and entertainment, all within a mile or two of Chelmer Park. There is a mainline railway station which provides a frequent service to London and to East Anglia, whilst, just outside the station, there is a plentiful supply of taxis and a range of good local bus services, one of which goes right past Chelmer Park itself. 

Built in 1971 and recently modernised, the Clubhouse has extensive facilities, including a bar, two lounge areas, two kitchens, a tea room, 12 or more excellent changing rooms, along with conference and fitness rooms. Not only does the clubhouse provide the location for the usual post-match hospitality and entertainment throughout the weekends, but it also plays host to various larger functions, including fully-fledged dinners and receptions, with close to 100 guests in attendance. There is a substantial car park adjacent to the Clubhouse to support the use of these excellent facilities.

Outside, the original sand-base all-weather pitch was built in 1989 in partnership with Chelmsford Borough Council, but has recently been completely overhauled with the generous help of Sport England and the National Lottery. This pitch is utilised mainly for club games from the lower teams, as well as for floodlit training during the week. It also, along with the principal pitch, provides an outstanding venue for competitions, such as Summer League and Youth Tournaments, as well as play-offs and festivals.

However, the ‘jewel in the crown’ must be the newly-built water-base pitch which was completed, along with an extension to the Clubhouse containing brand new extra changing facilities, in late 2003. Already in receipt of a range of endorsements from the highest levels in hockey, this outstanding playing facility has already been utilised for the 2003 international match between England and Japan, but has also been booked as the venue for both the Men’s County Championships and the Ladies’ Trophy and Vase Finals in 2004. The benefits in terms of revenues, to say nothing of prestige to Chelmsford Hockey Club are substantial and look set to continue for years to come.

Chelmsford Ladies 1st XI

Chelmsford have always been amongst the elite of women’s hockey, both outdoors and indoors

OUTDOOR

Chelmsford was one of the 10 founder members of the National League in 1989. Prior to this they had often featured in the National Club Finals. In 1979, they became National Champions and made their first foray into Europe the following year when they travelled to Leningrad and Barcelona as England’s representatives in the European Club Championships and came 5th. After that they made further appearances in the National Club Final and Semi-finals.

With the inception of the National league, Chelmsford qualified at the first time of asking by being successful in the East region play-offs. They have played in the National League ever since. For the main part, they have played in the Premier Division, although they spent 4 seasons in Division 1, before winning promotion back to the top flight in 1999. At the end of the 2004/5 season Chelmsford finished fourth in the Premier Division and represented England in the 2005 European Cup-Winners Tournament in Cologne, winning the silver medal.
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Chelmsford has always been a successful Cup side, rarely failing to reach at least the quarter finals. They made three appearances in four seasons in the semi-finals between 1998 and 2001, and again in 2005.

INDOOR

Chelmsford has a long and strong tradition of indoor hockey. They have rarely been out of the top 4 since inception in 1977, when the National Indoor Championship began. Despite many appearances in both semi-finals and finals of the Indoor Championship at Crystal Palace, they have enjoyed their best success more recently since the development of the National Indoor League. They were National Champions in 2000, 2001, 2004 and 2005. As well as this, they have been play-off finalists since Finals Night was introduced in 2001. The 2004 season saw them enjoy their greatest triumph when they became Play-off Champions at Crystal Palace to add to their League title, winning all of their 10 indoor matches in the process. Chelmsford, England’s representative in the 2005 European Indoor Championship, won the bronze medal in Zurich and the Club hopes to build on this experience in years to come, having competed in the same competition in 2001.

REPRESENTATIVE HONOURS

Chelmsford has always been rich with talent and has regularly provided players for all levels of representative hockey (both indoor and outdoor), including Essex, East, England and Great Britain.

Players who currently play for the 1st team and hold representative honours are:-

Katie Roberts *
                       England and GB

Maria Merrigan                   
        England U21

Lisa Wooding *                         

England & GB

Cath Tyler                   
    

England U21

Becky Alltree
   

England U16, U18, U21

Tracy Willmore

England U21

Tracy Comber 

England U21

Patrina  Braithwaite
                    Barbados 

Lynn Bollington

                   England Senior & Indoor

Chloe Rogers *

England 

Hayley Heggie *

Scotland U18

Julia Butterworth *



England U16

Emer Harte

Ireland U21

Tammy Nancoo

Trinidad and Tobago

Chelmsford Men 1st XI
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Chelmsford Men’s Hockey Club was consistently one of the top clubs in Essex and East Anglia throughout its history. East League Champions and Essex Cup winners on numerous occasions, the Club also were Essex Indoor League Champions at one stage.

Since the Centenary year and the amalgamation of the two clubs in 1998, the Men’s 1st XI has taken that record to the highest level, now as one of the top 10 teams in the country. This has been achieved through a policy of nurturing talent from within the Club, coupled with a judicious blend of more experienced and outstanding players from outside the Club, especially from overseas.

First promoted to the National League in 1991, life was a struggle for Chelmsford despite, or perhaps eventually because of a rapid influx of senior players. While their capabilities and experience were not in doubt, the majority of their playing careers were behind them and this left little time for younger players to be groomed to follow in their footsteps.

Relegated to the East League, a decision was then made to reinforce the development of young talent, leading to a period of consolidation and a steady climb back to the upper levels of regional hockey. Promoted once more to the EHL in 1997, a further period of consolidation was the platform for promotion to EHL Division 1 in 1999, following a restructuring of the National League. 

By this stage, the heavy investment in the Club’s youth policy was beginning to show dividends and, with the addition of outstanding talent from outside the Club (and especially an influx of international players from South Africa), the first challenge for Premier Division status took place in 2001. Not gaining automatic promotion, a finely balanced play-off saw Chelmsford denied promotion by the slimmest of margins.

With a taste of what might have been, renewed efforts and the continued progress of ‘home-grown’ talent has led to a plethora of young players in the Chelmsford squad, with many more pressing from below. This progression is encouraged by members of the 1st XI, who regularly help with the Youth Section Coaching and lend a hand with the lower XI’s, as and when required.

 Supplemented by outstanding coaching and a properly organised and inspirational management team, Chelmsford Men achieved promotion to the EHL Premier League in 2004, having already reached the last eight of the EHA Cup, beaten by only the third in a succession of Premier Division opponents.

With the successful outcome of the 2005 campaign, where they finished a very creditable 6th, Chelmsford Men are a force to be reckoned with in national hockey, with many if not all of the right ingredients to ensure their presence at the highest levels of the game for many years to come.

Representative Honours

Owen Thom                    England U16

Luke Mepham               England U16

Josh  Mepham              England U17

Adrian Kimber               England U21

David de Prez                England U21

Gareth Carr                  South Africa 

Craig Fulton                  South Africa 

Rob McKay                  England U18

Phil Sully                       England U21

Thornton McDade       South Africa

The Youth Section

When anyone discusses Essex sport, there can be no doubt that one of the first names that springs to mind is Chelmsford Hockey Club. Prominent at all levels of county, regional and national competitions, Chelmsford is recognised as the premier hockey club in the East of England and one of the most successful clubs in the country.

One of the components of this success has been an emphasis on youth development and the fast tracking of youngsters has seen a continuous flow of players who have represented their county, region and/or country, and from junior to senior ranks.

Chelmsford has always recognised the need to develop home-grown talent and our structured coaching and player-development programmes continue to nurture some of the best players in the country.

Our long-standing partnership with schools and the community at large continues to grow and, in recent years, the emergence of our primary and secondary school clinics is comparable to none.

However, the ethos of the whole Club encourages achievement at the highest levels to go arm-in-arm with participation by all family members, so that is not unusual to find three generations involved in the game over a weekend, perhaps even with the junior member of the family as young as 7 and the senior member  aged 50 and upwards.

Youth Development Programme

Chelmsford Hockey Club has been in the business of taking the game to local youngsters and their families for over 17 years. In 1986, it was one of the first clubs nationally to introduce a structured youth development programme, giving children the opportunity to participate and compete in an exciting and enjoyable family sport.

From early beginnings of just a few children, over 150 boys and girls, aged between 7 and 18, regularly take part in weekly training sessions run by qualified coaches on Sunday mornings and weekday evenings throughout the season.

Supported by parents and many club members, Chelmsford runs teams at U9, U11, U13, U15, U16, and U18 level for both boys and girls.

This all came about with the realisation that, with the decline of sport in schools, if we had to fulfil our ambitions for the long-term success of the Club, we had to develop our own members for the future. Years have passed and the Club is now fully integrated, with youngsters playing in our senior sides as soon as they are judged to be ready for the adult game.

This long-running development programme is now richly paying the following dividends:

· Former members of the Youth Section now playing in both Ladies’ and Men’s 1st XI’s.

· Chelmsford  youngsters are represented in all county and regional sides

· The best individuals  have also moved onto international honours

However, the story is not just about the best players - it is about providing good quality sport for all. 

· Our Youth members play at all levels

· Older members are gaining coaching awards themselves and help to run the youngest sides.

· Several also have gained  umpiring qualifications

· Parents are encouraged to manage sides and develop their own coaching skills

Primary and Secondary Schools Hockey Coaching

For the wider community, Chelmsford Hockey Club, in conjunction with Chelmsford Borough Council and Essex County Council, has developed and delivered hockey coaching into local primary and secondary schools.

 Our youth development programme is now one of the cornerstones of the local authority’s sports development strategy and, as a result, hockey is one of the key supported sports for the town of Chelmsford, looking set to stay that way for many years to come.

Chelmsford Hockey Club’s Partners

Hockey is essentially an amateur sport, even though it has a substantial base of support and is played all the way up to Olympic levels. This means that it is funded through the pockets of the players and members of the clubs, but also requires partnerships, various in nature, to survive, let alone flourish. The fact that hockey, as a surprisingly widely-played sport, does so is a tribute to a number of organisations.

For Chelmsford Hockey Club, chief amongst these is Chelmsford Borough Council. Since 1971, the Council has been an enthusiastic supporter of Chelmsford Sports Club and its component members, the Hockey and Cricket clubs. Starting with the foundation and continued maintenance of several grass pitches, in addition to the establishment of a custom-built clubhouse and changing rooms, the Council was a willing participant in the sport as it developed, especially when it became an artificial pitch based game. 

As a result, in 1989 the Council provided 90% of the funding towards a sand-based all-weather pitch, with the Hockey Club, as a junior partner, providing the remaining 10%. This meant that, while the pitch was available for other sports during the week, it would be used for hockey only during most of the weekend. Moving on ten years or so, Chelmsford Borough Council lent a further helping hand in ensuring the successful bid for funding from Sport England to allow a major overhaul of the existing facilities and to provide a state-of-the-art water-based pitch in keeping with the demands of the modern game.

As mentioned above, another significant partner of Chelmsford Hockey Club has been Sport England, which not only provided the funding, but also the very necessary guidance and advice to create the marvellous facilities that now exist at Chelmer Park. They did so in the knowledge that the Club had a long-standing reputation of developing the sport across all age groups, as well as at all levels of ability and were confident that their support would encourage this to continue. In addition, the Hockey Association (forerunner of English Hockey) identified Chelmsford Hockey Club as the location for new facilities as part of the English Institute of Sport’s strategy to promote sporting excellence.

While it is critical for a top-flight club to enjoy success at the highest national levels, it must never be forgotten that the sport (and the facilities) exists for all members and the community at large. It is very apparent that, with the most successful clubs in amateur sport, the two (success and accessibility) tend to go hand-in-hand and it is very evident to Sport England that this was and remains the case at Chelmsford Hockey Club. 

In terms of the sport of hockey specifically, it is quite understandable that Chelmsford, as one of the top clubs in the country, enjoys good relationships and a close partnership with the game’s governing bodies, both at national and regional level. From the English Hockey League, through Essex Hockey to the Umpires Association, the Club has fostered excellent relationships with its partners and, indeed, has provided many administrators and umpires at all echelons within the sport. 

The success of Chelmsford Hockey Club is also founded on the generous support of sponsors, both individual and corporate. The issue of sponsorship is dealt with in greater detail elsewhere in this brochure, but one particular sponsor, Teakglobe Trading was the major source of support, both financial and otherwise, for the Club in the last decade and its involvement has continued through Peninsular Mining Consultants SA. 

This is not to diminish the support that Chelmsford has received in the past and continues to receive from other generous sponsors. Without their help, it is without question that much less would have been achieved. 

Finally, it would be remiss not to record the substantial amount of money that has been raised for Chelmsford Hockey Club by its own membership, either through direct donation or through the creation and support of various fund-raising functions. The Management and members are very much grateful to all who have supported Chelmsford Hockey Club, now and in the past, whatever the level of their contribution.
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Media Relationships

Chelmsford Hockey Club enjoys excellent relationships with two regional newspapers – the Essex Chronicle (Britain’s top selling weekly newspaper with a readership in excess of 120,000) and the East Anglian Daily Times (a daily newspaper with a circulation size of 47,000, a readership of over 100,000 and a specific appeal to commuters travelling into London each day from Essex and Suffolk). 

Both newspapers feature comprehensive pre- and post-match reports about the Club, generally accompanied by colour photographs, throughout the season. Subsidiary and sister publications also feature league tables to accompany the reports.

The Club also benefits from extensive radio coverage, including news features and interviews, pre-match announcements and match results on Essex FM, part of the Essex Radio group, broadcasting to a total population in excess of 3 ¼ million people. Essex Fm was voted the UK’s best independent radio station with a 16% market share.

Chelmsford HC also receives extensive reporting on BBC Radio Essex and benefits from features in early evening sports magazine programmes on Anglia Television and BBC Look East. As mentioned elsewhere and as an example of this media exposure, Chelmsford Under-11 Girls, 2003 National Runners-Up, won the BBC Essex Young Team of the Year Award.

Reports of and features for the English Hockey Association Men’s and Ladies’ 1st National Leagues appear in the Daily Telegraph, The Guardian, The Independent, The Times, and the Daily Express. Both Chelmsford teams have featured frequently in those reports over the last several years. In addition, the game of hockey has several publications specific to the sport, including such titles as Hockey Sport and World Hockey – once again, Chelmsford enjoys a good share of the regular features, player articles and coach profiles.

National League Hockey results are also covered on Radio Five and can be found on Ceefax Page # 386 and are carried in regional sports pages on Teletext.

The growing success of Chelmsford Hockey Club at all levels on the field in the last few years, coupled with the recent re-development of their home ground at Chelmer Park, has led to a much higher profile for the Club in the media.  In addition, newspapers and the like are more willing than ever to acknowledge the role that sponsors play in the running and financial support of what are essentially amateur sports clubs. This gives greater opportunity for businesses and corporations to heighten their own profile in a more tangible and often less-expensive way, and in a more favourable light. Both Chelmsford HC and their sponsors have benefited from these recent developments.

Essex Chronicle 

www.thisisessex.co.uk
East Anglian Daily Times

www.eadt.co.uk
Essex FM

www.musicradio.com
BBC Essex

www.bbc.co.uk/england/essex
Sponsorship Opportunities

Chelmsford Hockey Club has been fortunate enough to enjoy good financial backing over the years, the foundation of which has been a solid base of membership. Through annual subscriptions, match fees, fund-raising, social events and individual donations, the Club enjoys an excellent revenue stream with which to manage the ongoing costs of running such a large and diverse organisation.

Even so, it would have been nigh on impossible for the Club to develop as successfully as it has done, particularly during the last ten years or so. Mention has already been made of the strong backing of Chelmsford Borough Council over three decades and, more recently, Sport England. Without these infusions of expert advice, close support and capital at times when the whole concept of hockey was undergoing changes, the essential infrastructure just would not have materialised. However, such development, aligned with success on the field of play, also has the consequence of increasing recurrent costs, such as maintenance or travel and accommodation expenses.

To fill this gap, Chelmsford Hockey Club has sought sponsorship from various sources and at various levels. In truth, this has tended to be done on an ad hoc basis which, although very welcome, creates an uncertainty in cash flow terms. When managing what is now almost becoming a business (even if all the Club’s officers are unpaid), this is clearly not an optimal state of affairs and this brochure is designed to address the situation in a more structured and clear-cut manner.

Specific opportunities

The following pages lay out the varied levels of sponsorship that are available to cover the individual or small company sponsor to the largest corporation. Taking the latter first, the Overall Club Sponsor would enjoy a substantial package of benefits, made up of the components illustrated more fully in subsequent sections.

First and foremost, the Club Sponsor’s name and/or logo will appear on the front of the shirts of both Ladies and Men’s 1st XI’s, as well on the players’  post-match casual wear. Considering that both teams travel the length and breadth of the country, while the Ladies Indoor Squad will be participating in the European Championships in 2005, this significant sponsorship exposure is often in the presence of local, regional and national press and, from time to time, the electronic media.

However, the package contains much more than this, giving the sponsor opportunity, for example, to leverage the relationship with Chelmsford Hockey Club by organising a Sponsor’s Day, where the organisation’s management and clients can enjoy a buffet lunch prior to one of the several national league or cup matches that take place at Chelmer Park each season and rub shoulders with the players (many of them current or former internationals) during tea after the match.

Moving down the scale, there is opportunity to sponsor one or other of the 1st XI’s. Depending on the scale of sponsorship, the company logo will appear on the front or one sleeve of the players’ shirts, along with an array of other benefits. Other teams or groups may be sponsored, in particular the thriving Youth section, which has nearly as large a membership as the adult club.

 Similarly, events such as junior and senior competitions, which involve many other clubs coming to Chelmer Park for a day or for the weekend, would benefit greatly from extra funding. In like fashion, a sponsor may choose to host a lunch on one of EHL match days, using the occasion as a platform for corporate entertainment.

Straightforward advertising is another well-used method of sponsorship, whether it comes in the form of pitch-side hoardings, on the Club Web site, match day programmes, the annual fixture card, match balls and so on. In short, everything is available to suit the requirements of everyone, from the personal donor to the largest corporate sponsor.

For further information on available sponsorship opportunities, please contact:

sponsorship@chelmsfordhc.org.uk
Or write to:

The Sponsorship Secretary,

Chelmsford Hockey Club,

Chelmer Park,

Beehive Lane,

Chelmsford CM2 8RL

Overall Club Sponsor

Complete Sponsor’s Package

The package may be customised to suit the requirements of the Sponsor, resulting in a greater or lesser expense, depending on the composition of the final package. It is hoped that other benefits will be added over time to enhance the value of this category of sponsor. The normal period of sponsorship will be from July 1st to June 30th in the following calendar year, although it is customary for the annual cost of sponsorship to be undertaken and committed for a period of 3 – 5 years.

1. Sponsor’s logo and/or name on shirt fronts of both 1st XI’s, as well as post-match casual wear

2. Sponsor’s logo and/or name in CHC banner advertisement in the Essex Chronicle (for the seven months covering the season)

3. Three prime sites for pitch-side hoardings(centre-line and nearside of both goals) for the period of sponsorship

4. Full page advertisement in Club Newsletter

5. Sponsor’s logo and/or name in the ‘Sponsorship’ section of CHC Web site, with a hyper -link to the Sponsor’s own website, if required.

6. Continual mention of the Club Sponsor’s name in all press releases to the local, regional and national media*

7. A full page advertisement on the inside cover of the Club Fixture Card

8. A full page, prime location advertisement in every EHL match day programme played at Chelmer Park

9. An advertisement board within the Clubhouse

10. A dedicated Sponsor’s Day on one of the EHL match days for both Ladies and Men, complete with the provision of a buffet lunch before and high tea to follow the match.

· Please note that final editorial discretion lies with the individual publications or programme producers. 

Peninsula Mining

Consultants S.A.
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providing, 

with Alan Draper,

continued support for

Chelmsford HC

1st XI Sponsors

The package may be customised to suit the requirements of the Sponsor, resulting in a greater or lesser expense, depending on the composition of the final package. It is hoped that other benefits will be added over time to enhance the value of this category of sponsor. The normal period of sponsorship will be from July 1st to June 30th in the following calendar year, although it is customary for the annual cost of sponsorship to be undertaken and committed for a period of 3 – 5 years.

1. Company logo on left or right shirt sleeve of 1st XI match shirts and  post-match casual wear

2. Sponsor’s logo and/or name in CHC banner advertisement in the Essex Chronicle (for the seven months covering the season)

3. Prime pitch-side advertisement, adjacent to centre line or either goal

4. Full page advertisement in Club newsletter

5. Sponsor’s name/ logo in “Sponsorship” section of  Chelmsford Hockey Club website, with hyper-link to the sponsor’s own website, if required

6. An advertisement board  in the Clubhouse

7. Advertisement in the Club fixture card

8. Full page advertisement in the specific team’s EHL match day programmes at Chelmer Park

9.  A dedicated Sponsor’s Day on one of the relevant EHL match days, complete with the provision of a buffet lunch and high tea to follow the match

10. If no overall Club Sponsor, continual mention in all the relevant team press-releases to the local, regional and national media *

* Please note that final editorial discretion lies with the individual publications or programme producers. 
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Sponsorship for other teams and events

In addition to the 1st XI’s, Chelmsford Hockey Club runs 12 other senior sides, most of which compete in either regional or local leagues, as well as in national and regional cup competitions. As an example, the senior Mens Veterans side competes in a regional league and has run out winners of that competition in recent years.

 In addition, various tournaments are organised by the Club that involve teams from other clubs, either in England or from overseas. The foremost example of that is the CHC Summer League which has been run at Chelmer Park for over 30 years, and involves two divisions of teams that come from all over Essex to compete during the summer evenings.

Likewise, Chelmsford team tours take place to other parts of the UK and to Europe and these provide a perfect opportunity for specific sponsorship, covering special team shirts and other expenses.

With the development and completion of the new facilities at Chelmer Park, there will be frequent opportunities to hold prestigious events, such as EHL play-offs, or international fixtures, as hosted recently, all of which can give wide prominence to event sponsors.

Listed below is a list of the various other teams at Chelmsford, plus a synopsis of events that take place or are suitable to be played at Chelmer Park.

                                          Ladies                                              Men

2nd XI                                              2nd XI

3rd XI                                               3rd XI

4th XI                                               4th XI

5th XI                                               5th XI

                                                      6th XI

Veterans                                       Veterans

                                                         Evergreens

Mixed XI

Events

International matches, National and regional playoffs

Essex Summer League, Other Hockey Tournaments (all levels)

Match Day Sponsorship

Anything up to twenty times a season, important matches take place at Chelmer Park on the newly laid water-based pitch. These will either be English Hockey League fixtures for both Ladies and Men or EHA cup matches for both teams. 

These matches provide an opportunity to sponsor the day’s events and to use the Club’s facilities as a base for a more unusual type of corporate entertainment. Generally starting at midday, a buffet lunch (with wine and soft drinks) will be laid on in the Clubhouse, after which the game itself will (usually) be played at 1.00 p.m. After the match, a ‘high tea’ will be served, during which the sponsor and guests will have the opportunity to mingle with the players, many of which have earned regional or international honours.

The full list of sponsor benefits is listed below.

1. A full page, prime location advertisement in the specific match programme

2. A two-course buffet lunch, complete with wine and soft drinks

3. A light ‘high tea’ served after the match

4. Match programmes for all invited guests

5. Match ball and programme signed by the opposing captains

6. A temporary advertisement in the Clubhouse for the match day only

7. A mention of the Sponsor’s name in media releases immediately prior to the fixture itself. *

* Please note that final editorial discretion lies with the individual publications or programme producers. Chelmsford Hockey Club cannot guarantee that all, part or any of the press releases will be published or broadcast.

GRAY & SONS (Chelmsford) Ltd

Rignals Lane, Galleywood, Chelmsford CM2 8RE: 01245 475181
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Danbury

Baker’s Arms

Woodham Walter

Queen Victoria

Maldon

The Borough Arms

Carpenter’s Arms

Queen’s Head

Royal Oak

Swan Hotel

Queen Victoria

Heybridge

Maltster’s Arms

Mundon

The Round Bush

Althorne

Huntsman & Hounds

Three Horseshoes

Burnham

New Welcome Sailor 

Queen’s Head

The Victoria Inn

Southminster

The Rose Inn

Steeple

The Sun & Anchor
Tillingham

Fox & Hounds

Ingatestone

The Star

Mill Green

Cricketers

Ongar

Cock Tavern

Brentwood

Victoria Arms

Doddinghurst

The Shepherd Inn

Westcliff-on-Sea

Cricketer’s Inn

Chelmsford

Cricketers

The Endeavour

Fox & Hounds

Oddfellow’s Arms

Orange Tree

Railway Tavern

Sir Evelyn Wood

The Star

United Brethren

The Tulip

Galleywood

Horse & Groom

Writtle 

Wheatsheaf

Hatfield Peverel

Cross Keys

Boreham

Queen’s Head

Feering

The Bell Inn

Tiptree

The New Times

Tolleshunt Major

The Bell

Tolleshunt D’Arcy

Queen’s Head

Castle Hedingham

The Bell

Sible Hedingham

The White Lion

Billericay

Coach& Horses

Duke of York

The Railway Hotel

Stondon Massey

Bricklayers Arms

Woodham Mortimer

Hurdlemakers

Water Base Pitch Advertising

The new water-base pitch at Chelmer Park is perfectly designed for the display of advertising hoardings. Each segment of fencing allows for a board measuring 8 feet by 3 feet, making it easily seen from the spectator area opposite and by any T.V. cameras or press photographers that come to the ground from time to time.

To simplify matters, the positions of the hoardings have been divided into four categories, each reflecting the measure of visibility at various locations around the pitch. The diagram below gives a pictorial image of these locations, but, for good order’s sake, the categories are also defined. In light of the cost of the board and the printing, a minimum period of three years sponsorship is required, with discounts on offer for longer periods.

Category A (Gold)

Around the dug out area at the half-way line and either side of each goal

Category B (Silver)

Around the ‘25’ line, as well as half way between the goals and corner flags

Category C (Green)

Around the corner flags

Category D (Blue) – small boards only

On the spectator fencing, facing away from the pitch
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Other forms of Sponsorship and Advertising

In an effort to accommodate the requirements of the many different types of potential sponsor, there are opportunities to provide advertising or single event sponsorship to suit the pockets of all. The following is a list of what is currently available, but this may be subject to change from time to time.

Website or Newsletter Advertisements

The very successful Club website (www.chelmsfordhc.org.uk) and the regular Club Newsletter provide great sites for placing advertisements of any size, complete with a hyper-link, if required, to the advertiser’s own website.

Match Day Programmes

Up to 20 matches are played at Chelmer Park by both 1st XI’s in their respective English League or Cup competitions, plus other prestigious matches also take place from time to time. Half or full page advertisements are available for sale, the cost depending on the location within the match programme.

Fixture Card

There is a limited amount of space in the annually published Fixture Card for advertisements, and this is provided on a first-come, first-served basis. Prices will vary depending on the location of the advertisement (inside front or back cover, opposite 1st XI fixture lists, etc.)

Match Ball

Sponsorship of the match ball at any one of the key matches taking place at Chelmer Park opens the opportunity of financial support to individuals and small businesses. The Match Ball Sponsor will be detailed (by name only) in the Match Programme for that day. 

Changing Rooms

This more unusual type of advertising involves naming one of the six changing rooms in the new block after the Sponsor, where it will be seen not only by the top sides in the Club but also by visitors from the top clubs in the country. 

For more information about the availability of any of these sponsorship opportunities or to discuss other ideas, please contact:

sponsorship@chelmsfordhc.org.uk
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Contact Information

(or to request a full colour printed brochure)

                                         Telephone                           E-Mail

President

Ursula Heelis                 01245 477470        president@chelmsfordhc.org.uk 

Chairman

Nigel King                     01245 268174       chairman@chelmsfordhc.org.uk  

Secretary

Spencer Wilcox           01245 490946        secretary@chelmsfordhc.org.uk 

Sponsorship Secretary

David Lines                  01255 852423     sponsorship@chelmsfordhc.org.uk 

Helen McDonnell

For more information or to download the latest Newsletter, please visit the new Chelmsford Hockey Club Website at:

www.chelmsfordhc.org.uk
Treasury Consulting Lines

www.TreasuryConsultingLines.co.uk

Sponsors of 

Chelmsford 

Hockey Club

Treasury Consulting Lines

· Specialist training in global financial markets

· Consulting expertise in Treasury and Financial Risk Management

· Author of the CODE © (Consulting On-line for Directors and Executives) Treasury and Risk Management coaching product

Galleon Chambers, 3 Connaught Avenue, Frinton-on-Sea, CO13 9PN

Phone : + 44 (0)1255 677177   Fax: +44 (0)1255 852460 

 E-Mail: consulting434@aol.com
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